
 

 

ENGW 3331 Media Writing 
Dr. Amy Clements, M.F.A., Ph.D. 

Spring 2014 
 

“Content pages with relevant images have 94 percent higher page views than those 
that only have text. . . . 85% of people online consumed an average of 10 hours of 

video a month online. . . . Google is prioritizing video in its search algorithm.” 
—FINDINGS FROM PR NEWSWIRE’S 2011 STUDIES 

 
 

Office Hours 
Mondays from 11:15 to 12:15 
Wednesdays from 1:45 to 2:45 

Thursdays from 5:00 to 5:45 
I am also readily available by appointment (including evening phone appointments), 

and I respond to email queries within 24 hours on weekdays. Feel free to communicate 
with me through the Facebook account I created for student use. 

 
Office location:  Premont 211 

 
Campus phone: 512.485.4622 
E-mail: amyrc@stedwards.edu 

Website: http://sites.stedwards.edu/amyrc/ 
 
 
Description from the Undergraduate Bulletin 
ENGW 3331: Media Writing: Students will be introduced to the processes, 
principles, and techniques of writing for various media and will receive practice in 
writing scripts for audio, video, and interactive media. Students are expected to 
have some training in video editing and/or web authoring tools; this training is 
available free from Instructional Technology, and students should contact the 
instructor for more information and should arrange training outside of class time 
before the semester starts. Prerequisites: ENGW 2320, ENGW 2325, and ENGW 
2329, or permission of instructor. 
 
Description of Projects and Grading Expectations 
ENGW 3331: Media Writing immerses students in multimedia “texts.” It’s not a 
journalism course in writing for the mass media. Projects will include writing scripts 
for broadcast advertising, television/radio PSAs for nonprofits, interactive ads on 
websites, “sizzle reels” for public relations, didactic (“how-to”) podcasts and videos, 
and presentations for community discourse (policymaking, fundraising). 
 
Although students will serve as producers, using on-campus technology to create a 
visually effective multimedia portfolio, this is a writing class, so the grading will 
emphasize the quality of the scripts and creative concepts, from initial draft through 
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final revision. Also, even though the bulletin says that students must have prior tech 
training, I’m willing to waive this and spend some class time on tech training. 
 
 
Learning Objectives 
Upon completion of this course, you should be able to 
* Create effective audio content for marketing and nonprofit use 
* Create effective video content for marketing and nonprofit use 
* Create effective banner advertising 
* Develop and execute a multi-stage production plan, from concept to script revision 
and final production 
* Apply rhetorical principles to customize a multimedia message for a variety of 
audiences 
* Demonstrate the ability to adapt multimedia skills for a variety of software 
applications 

 
Required Reading 
I’ve yet to find a sufficiently up-to-date textbook for this course, but a variety of 
timely articles will be assigned throughout the semester, and you’ll be quizzed over 
the material. 
 
Also required: You’ll need to use a free file-sharing service such as Dropbox to turn 
in your assignments. The files will be too large for you to submit any other way. 
 
Tabulation of Final Grade 
Reading quizzes and one marketplace report: 20% 
Multimedia projects: 60% 
Final production: 20% 
 

 
Class Policies 

• Late projects will only be accepted if accompanied by written confirmation 
of a medical emergency. Projects must be submitted to me before class time on the 
designated day. To prepare you for life after college, and to help you overcome 
writer’s block, late work earns zero points. 
 
• You’re allowed 3 absences without penalty. After that, 3 points per absence 
will be deducted from your final grade. If you miss more than 6 classes (i.e. 2 
weeks), I may withdraw you from the class; instructors have the authority to “un-
enroll” a student who abandons a course. This applies to absences for any reason—
including but not limited to brief illnesses, family vacations, work schedules, and 
funerals. Save those 3 non-penalty absences for true emergencies, trying to avoid 
using them at all. You will only be granted additional absences penalty-free in cases 
of documented hospitalization. 
 



 

 

The discussions that take place in class are valuable. If you’re absent, it’s your 
responsibility to get class announcements and notes from a classmate. Tests and 
essays only comprise a portion of the college experience. This attendance policy is 
one of the benefits of being admitted to a smaller, private university with a low 
student-to-professor ratio. The policy is designed to ensure that your diploma 
reflects a true immersion in the material covered in your coursework, beyond what 
I’m able to measure by grading your tests and essays. Active participation in class is 
an important aspect of your professional development. Note: if you are disruptive in 
class or do not participate in classroom projects, you will not earn attendance credit 
for that day. 
 
• If you are absent on the day of a quiz, you may schedule a re-take with me in my 
office ONCE. You may not do this more than once during the semester, regardless of 
the reason for your absence, so don’t squander that makeup. Quiz dates are marked 
with an asterisk. 
 
• Check your St. Edward’s email every weekday. It’s linked to Blackboard, 
alerting you when I post an announcement. 
 
• Turn off your phone before class. If your phone addiction is severe, it will be 
necessary for me to keep the device at my desk until class has ended. 
 
• Cheating on quizzes and plagiarizing your project content = failing grade in 
the course. Academic dishonesty is in conflict with the University’s core values and 
with our fundamental purpose of pursuing knowledge. We will discuss this further 
in class, but be aware that I maintain a zero-tolerance approach to academic 
dishonesty.  
 
• Accommodations for Special Circumstances 
Upon request, St. Edward’s provides appropriate instructional adjustments for 
qualified students with disabilities. If you have a medical, psychiatric, or learning 
disability and require accommodations in this class, please let us know early in the 
semester or as soon as you are eligible for accommodations. You will first need to 
provide documentation of your disability to the Student Disability Services office. All 
students in our courses must meet the same grading criteria, but I am happy to work 
with all students (whether diagnosed with a disability or not) to develop strategies 
for success. 
 
• Additional Resources 
St. Edward’s provides a variety of services to support you in achieving academic 
success.  

Computer Help: Located in Moody Hall or the Computer Help Desk 448-8443. For 
this course, your most valuable resource is the Media Services center located in the 
Munday Library. 
 



 

 

Tutoring/504 Forms: Academic Planning and Support is in Moody Hall 155 
(http://think.stedwards.edu/apss/).  
 
Help with anxiety or depression: The Counseling and Consultation Center in 110 
Lady Bird Johnson Hall (http://think.stedwards.edu/healthcounseling/) is available 
for your emotional needs.  Another resource is Campus Ministry in Mang House 
(http://think.stedwards.edu/ministry/). 
 
Scoring Rubric for Media Writing 
 
A 
This excellent production demonstrates such a high level of polish, ingenuity, and audience 
appropriateness that it could easily be implemented by a client without any further 
revision. The work reflects superior mastery of the principles of the medium. It avoids 
clichés, offers a fresh point of view, is free of sloppy mechanical errors, is precise and 
intriguing while demonstrating high production quality. 

 
B 
These works fulfill the parameters of the assignment and are on the cusp of 
ingenuity. They represent a good start but leave room for further refinement 
because they run the risk of getting overlooked. 
 
C 
A “C” project partially fulfills the assignment but lacks precision in tone and message, 
possessing little persuasive power. The project contains mechanical errors and is riddled 
with clichés and predictable outcomes but offers contains occasional flourishes of 
insight and originality.  
 
D 
The project is incomplete and fails to deliver an audience-appropriate message. 
 
F 
These projects never left the mind of their creators and therefore were never 
produced. 
 
 
Class Calendar 
 
Tuesday, January 14: Welcome to class! We’ll familiarize ourselves with the 
expectations of the course and with each other. 
 
Thursday, January 16: In-class exercises. 
 
* Tuesday, January 21: Workshop: scripts for podcast.  
 
Thursday, January 23: Guest speaker: veteran radio journalist Jennifer Stayton. 
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* Tuesday, January 28: In-class Audacity training. 
 
Thursday, January 30: In-class production for podcast. 
 
* Tuesday, February 4: Due: podcast. 
 
* Thursday, February 6: Quiz over reading 
In class, workshop for radio advertising and PSA. 
 
Tuesday, February 11: In-class production for radio ad and PSA. 
 
* Thursday, February 13: Due: radio ad and PSA. In-class iMovie training. 
 
Tuesday, February 18: Workshop: storyboards for sizzle reel.  
 
Thursday, February 20: In-class production for sizzle reel. 
 
* Tuesday, February 25: Due: sizzle reel. 
 
Thursday, February 27: Workshop: storyboards for didactic video.  
 
* Tuesday, March 4: Due:  didactic video. In-class introduction to principles of video 
advertising. 
 
Thursday, March 6: Workshop: Video advertising storyboards.  
 
Week of March 10: Spring Break! Yay! 
 
* Tuesday, March 18: Due: Video advertisement. 
 
See revised class calendar, posted to Blackboard, for the remainder of the 
assignments. 
 
 
 
 


